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Digital Fairness: retailers call for better
enforcement to protect consumer

The European Commission published its long-awaited report on the fitness check of EU consumer law
on digital fairness. The report evaluates whether EU consumer law is fit for purpose in the digital age.
Retailers and wholesalers agree with the Commission that the current legal framework is highly
relevant in today’s digital landscape.

EuroCommerce Director General Christel Delberghe commented: “Retailers and wholesalers are
committed to supporting consumer trust, by ensuring consumers are well-protected and to respond to
consumer expectations. The European Commission report on digital fairness shows that consumers are
overall protected. Considering that in the past mandate many new and sometimes overlapping rules
have been adopted, the new Commission should focus on increasing awareness of these rules among
traders and consumers and push for more effective and efficient enforcement.”

In their report, the Commission identified areas where it sees the need for further improvements to
strengthen consumer protection in digital environments as well as harmful practices. However,
EuroCommerce believes competent authorities should first try to enforce existing rules before new
legislation is considered. The Commission report itself concludes that enforcement of existing rules is
currently insufficient. Therefore, announcing a Digital Fairness Act in the mission letter to
Commissioner-designate Michael McGrath seems premature at this stage.

Retailers and wholesalers acknowledge the challenges posed by fast-evolving technology and markets
for both businesses and consumers, and they remain committed to ensuring strong consumer
protection in digital environments. They also believe that the current EU legal framework provides a
strong foundation to address these challenges and emphasise the importance of reinforcing
enforcement.

EuroCommerce also stresses that third-country traders and marketplaces often sell non-compliant
products that are potentially dangerous for consumers or provide ambiguous information that
misleads consumers online. This leads to unfair competitive advantages for those companies, as they
seemingly do not operate under the same rules as EU retailers, and it undermines EU consumer
protection efforts.

“We urge the Commission and Member States to step up enforcement so consumers can trust that
all the products they buy are safe and compliant, that their rights are respected, and that they have
access to redress, no matter where, from whom, and how they purchase products and services.”,
concludes Christel Delberghe.

The EU retail associations will soon present the results of a study about digital fairness in retail.
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https://commission.europa.eu/document/707d7404-78e5-4aef-acfa-82b4cf639f55_en
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Note to editors

For more information about our views on future EU Consumer Policy read our position paper.

Contact: Daniela Haiduc | Head of Communications, haiduc@eurocommerce.eu

EuroCommerce is the principal European organisation representing the retail and wholesale sector. It
embraces national associations in 27 countries and 5 million companies, including leading global players
and many small businesses. Over a billion times a day, retailers and wholesalers distribute goods and
provide an essential service to millions of business and individual customers. The sector generates 1 in 7
jobs, offering a varied career to 26 million Europeans, many of them young people. It also supports millions
of further jobs throughout the supply chain, from small local suppliers to international businesses.
EuroCommerce is the recognised European social partner for the retail and wholesale sector.
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