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Sales

>21€bn

Employees

>50 k

Customer 
Contacts p.a.

>2.2bn

Stores

>1 k

Countries
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Customer 
Contacts  p.a.

>2.2bn

3.2 million 
repairs 

in FY 21/22 groupwide 
(+ 600,000 vs. FY 20/21)

29 
Million loyalty 

members
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An ongoing experience:

Sustainable products 
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It is important that the criteria, according to which a product is classified as sustainable, 
are transparent, objective, and comprehensible
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An ongoing experience:

Repair services 

Empowering consumers for the sustainability transition
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An ongoing experience:

Subscription models 
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Bringing in another value into 
our Circular Business:

Refurbished products
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