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European retailers still among top 10, but losing ground globally
(Top 10 retailers worldwide by global turnover)

1 > Walmart 6 > Kroger 1 > Walmart 6 > Home Depot

2 > Carrefour 7 >Schwarz Group > Costco 7 > Walgreens Boots
3 > Tesco (Lidl and Kaufland) > Kroger Alliance
4

> Metro 8 > Target Corporation > Amazon 8 > Aldi

5 > Home Depot 9 > Costco > Schwarz Group 9 > Carrefour
10> Aldi (Lidl and Kaufland) 10> CVS

Source: Deloitte, adjusted.
*non-financial business economy.
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Source: Eurostat, FCD, BRC, Oxford Said Business School Study: Retail + Wholesale (2014).



E-COMMERCE
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....................... ONLINE PURCHASES:
: MANY ELECTRONICS & FASHION, BUT STILL LITTLE FOOD :

Share of online sales as percentage of total sales per category (Germany, 2018)
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of consumers buy
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Source: HDE, Ecommerce Europe, Eurostat.
* includes travel and holidays, tickets for events, digital products.



9%

of EU total
€1tn VALUE ADDED

e9®

VALUE /

TO OTH ER agriculture
T GSECTORS

L

WHOLESALE

RETAIL

VALUE
TO CONSUMER/CUSTOMER

PURCHASING

CONVENIENCE QUALITY CHOICE SERVICE POWER

INNOVATION HAPPENS
IN RETAIL & WHOLESALE

NEW
CUSTOMER

EXPERIENCE @I N ’ > incremental
NEW : ~ -~ - s
erobucrs S EOSMAT/ P— T 2 echort-cycled
9 - ~ Y

S > non-IP protected

TECHNOLOGICAL NON-TECHNOLOGICAL

Source: Eurostat, Oxford Said Business School.
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